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Abstract
Drawing  on  diverse  theoretical  and  methodological  approaches,  this  special  issue  
takes a fresh look at the various aspects of the messy gridlock of privacy practices 
from the user and the producer perspectives. On the one hand, we aim to advance 
privacy research at the individual level in terms of scope, typology, and implications. 
On the other hand, we advocate for greater attention to one of the most important, 
yet  still  underdeveloped,  lines  of  inquiry  in  privacy  research:  the  perspective  of  
producers such as governments, corporations, and tech startups, especially looking 
at  how  corporations  and  entrepreneurs  design  and  develop  their  privacy  policies,  
practices,  and  strategies.  Together,  these  articles  have  numerous  implications  for  
policy makers, industry, and community practitioners.
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